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Barna Faith Segmentations in Nashville

Self-identified Christians

Churched adults

M

Practicing Christians

Four-point Evangelicals

Resilient Disciples

000 O

7=708 adults, Aug 26-Sept 0, 2022. Data is repi ive of ille’s i markst area.
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Unchurched Adults’ Relationship with the Church

Has there been a period in
your life when you attended

a Christian church regularly? What Would Make Them Consider Attending?
itacoopiod 77
If 1 was welcomed warmly
Yes Wanting to connect with God
@ No If | trusted the pastor’s integrity
Wanting to make a lifestyle change —

7=708 adults, Aug 26-Sept 0, 2022. Data is rep ive of ille’s i markst area.
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When you choose a church, what’s most important?
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Communal Social Issues
for the Church to Address

1. Homelessness 50%
2. Poverty and hunger 49%

3. Support of local
charities 26%

4. Racial injustice 25%
5. Human trafficking  20%

Personal Social Issues

for the Church to Address
1. Mental illness 41%
2. Suicide 37%
3. Domestic violence  36%
4. Substance abuse 32%

5. Companionship for
the elderly 28%

7=708 adults, Aug 26-Sept 0, 2022. Data is repi ive of ille’s i markst area.
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Most Desired Teaching Topics

. . How to read, interpret, | How to be a Christian
gﬁ?;'tf;:g understand the Bible in today’s society
38% 36%

The gospel
34%

Non-practicing | Mo 'O read, interpret, Relationships Social or poliical

Christians understand the Bible 329, issues
33% ‘ 29%

Parenting and Social or political

P o Morality and values .
Non-Christians family issues é 0% issues
31% ! 30%
7=703 adults, Aug 25-Sapt 0, 2022. Data is rep ive of ille's i market arsa.
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Mental and Emotional Well-Being % who feel this at least once or twice a month
@ All adults Churched adults @ GenZ @ Millenials ¢ Gen X @ Boomers E

LONELY BURNED OUT

47% 54%
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Personally Experienced a Trauma

47%

44%

m All U.S. adults
40%

29% Nashville adults

27%

All adults Churched adults Unchurched
adults

7=708 adults, Aug 26-Sept 0, 2022. Data is repi ive of ille’s i markst area.

Question: Have you ever experienced physical, psychological or emotional trauma? That is, extreme violence, abuse or a near-death experience that produces a response of intense fear, Barna.com I 14

helplessness or horror?
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% with High Relational Well-being
m National churched adults Nashville churched adults

| have close friends who live near me,

58% know me well and support me.
(/]

54%

15+ years
79%
43%
6-15 years
36% 75%
Lived in Nashville for 5 or
fewer years 67%
| am content with my friendships My relationships are as satisfying
and relationships. as | would want them to be.

7=703 adults, Aug 25-Sapt 0, 2022. Data is rep ive of ile's i market area.
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“Brand” Perceptions of Local Churches

| @® All adults ¢ Unchurched adults

50% 38" 36% 19" J7%26™ 33* 19" 31* 17" 15% 23" 23% 32" 18% 19" 13% 17" 26% 35™

Positive views Negative views

® R} ) > © © o = o > =
- o= 3 Koy (8] = 8 878 .CEE) g
<] T [ 2 c £ = = =
3 39 5] 9 o o £ £® £E88& o
a ox 2 3 ) = g = S 3 £
o 2 7] = c o3 ) Eg0 >
e 3 [0 g 5 @ £Q k]
o et = > > bl '8'_3‘ >
o Q = T ) I 5 ® T S
Q = O > < <
9] © o [ =@ c®3
< o @ = £s 8 E
= @ © £
£ O 2 ] o o
O <z g o
<
=

7=708 adults, Aug 26-Sept 0, 2022. Data is repi ive of ille’s i markst area.
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How Churches Can Impact Flourishing
@ Churched @ Unchurched ¢ GenZ @ Millennials ¢ Gen X @ Boomers

% definitely + probably interested

94 Spiritual growth and

development

@
]

o
‘

Financial well-being

o

Mental and emotional
well-being

@
=

Vocational / career
44% well-being
Relational well-being
S

7=708 adults, Aug 26-Sept 0, 2022. Data is rep ive of ille’s i markst area.
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How Churches Can Impact Flourishing
@ Churched @ Unchurched ¢ GenZ @ Millennials ¢ Gen X @ Boomers
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